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Strategy

Our Impact

Executive Summary

Generate leads and increase website traffic for various GIBS programmes by utilising the strengths of Facebook, LinkedIn
Ads and Google Ads. Use LinkedIn for professional targeting and leverage Facebook and Instagram to tap into a larger
audience base, and use Google search intent targeting to access people search for what GIBS has to offer.

° In the period of January to March, ByDesign Digital allocated a total budget of R286 517,40 on paid media campaigns. This month’s
budget was dedicated to social media platforms and Google ads:

¢ Campaign Visibility: The 48 paid campaigns implemented across various GIBS programmes were seen over 8,8 million times,
ensuring high visibility and engagement with a targeted audience.

*  Audiencereach: These campaigns successfully reached over 2,4 million social media profiles, showcasing the campaigns ability
to connect with a wide and diverse audience.

¢ Results and Conversions: The campaigns generated 52 176 website visits and 2 025 new leads, demonstrating the effectiveness
of reaching key audiences relevant to programmes.



Paid Media Snapshot Closed Campaigns: January — March

*  From the campaigns that ran from January to March, GIBS ad were seen over 8,8
million times and reached over 2,4 million social media profiles, generating 56 176
paid website visits and 2 025 leads.

19 Lead Gen Campaign 29 Web Traffic Campaigns

*  Thetop-performing campaign in terms of impressions was the Meta Advanced
Diploma info session, contributing 15,32% of total impressions due to targeting
professionals from around the entire country and the SADC regions.

— . *  Thetop-performing campaign in terms of most individuals reached was the
2025 Leads & 2 Million Social Meta Postaraduate Diploma Business Administration FT, contributing 16,72% of
Media Accounts the total people reached.

52 176 Website views reached

*  Thetop-performing programme of most leads generated was the GIBS Finance

14 Cam paigr‘ws for 15 Camp s o 19 Camp aigrw.z. for for Non-Financial Manager Online carmpaigns, contributing 13,64% of the leads
¢ - generated due to a broad audience being targeted.

Academic Exec Events, Tend
) rogrammes P rogrammes & Othe *  Thetop-performing programme in terms of most website visits generated was
the GIBS Postgraduate Diploma Business Administration FT campaigns,
contributing 16,33% of the total paid website visits generated.

The conversion rate is calculated based on each campaign's objective: link clicks over impressions for traffic campaigns and leads over impressions for lead generation campaigns.
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Closed Campaigns— Academic Programmes

Phase 1

Phase 2

Phase1

Phase 2

Phase 3

Phase 4

Phase 5

Lead Generation

Website Traffic

Website Traffic

Lead Generation

Website Traffic

Website Traffic

Website Traffic

22 Jan-25Feb

12Feb - 26 Feb

22 Jan- 26 Mar

12 Feb - 24 Mar

20 Jan-6Feb

22 Jan-27 Jan

3Feb-7Feb

4200,00

58 601

3114

0,49%R 800,00

203 598

5000,00

6500,00

R 10 000,00
31034 24 060 531 1L71%R 1000,00
37 687 3050 8,09%|R 3000,00
363169 7442 5 42 0,65%|R 13500.00
LinkedIn 48179 36 936 157 0,33%|R 7600,00
Meta 65 417 31603 206 0.31%|R 1200.00
otal 113 596 68 539 363 0,32%|R 8800,00
LinkedIn 260 071 42 279 1558 0,60%(R 15000,00
Meta 1062 298| 403 342 7620 0,72%|R 5000.00
otal 1322 369 445 621 9178 0,69%R 20000,00
LinkedIn 106 801 31517 875 0,82%|R 15000,00
Meta 229 611 129 210 1975 0,86%R 2 000,00
otal 336 41, 160 727 2850 0,85%|R 17.000,00
LinkedIn 107 840 27 719 968 0,90%|R 12.000,00
otal 107 940 27 79| 968 0.90%[R 12000,00

Note: PMD Phase 1 was paused

from 7 Feb to 13 Mar, due to
issues with the landing page.



Closed Campaigns— Academic Programmes

GIBS Business School (Gordon Institute of Business Science)
1 Do
Bre

M rnrager, Mew gl Last chanee to apply for the GIBS PMD. Bustanes sre
arvadatle.

Wanted: Experienced
managers who need
to take theirskills . | .
to the next Ievel_._..— N lae

THE GIBS PMD. A
APPLICATIONS NOW OPEN »» ‘

GIBS Programme for Management Development (PMD)

gibroozs

GIBS Business School (Gordon Institute of Business Scie...

Bridge the gap. Last chance to apply for this GIBS NOF T acoredred qualification.
Bursaries are available.

Stepup faa
Degres level qualificntion
im jast 12 months.

GIES Business Schoal (Gardon Institute of Business Seie...

Magan took her MEz m Chrical Peychalagy and found her dream team during her
intemship. @ The GIBS PDEA gave her the tools —where will it taie youl
Applations for 2025 sre open at gibs.coza Let's go!

GIBS Advanced Diploma in General Managerment (AdvDip GM)

gibs.coza

- ~
(( Leamn more )

GIBS Full-Time POBA GBS Full-Time PDBA

ares GI8S Business School o

Mow manager, Mew siills, . Last chance 1o spply
fior the GIBS PMD. Bursaries are availabie.

Wanted: Experienced
managers who f
need to take

their skills to

FORM ON FACERDOK
GIBS Programme for
Management Development

GIBS Business School (Gordon Institute of Business Scie...
178,082 foliaan

Is your son or daughter gradusting soon? Equip them for the world of work with 2
GIBS Full-Time PDBA An honowrs qualification induding an intemnship. Bursaries are
available for 3 imited time.

A degree says your child finished
varsity. A GIBS PDBA says

they are ready for

employment.

THE GIBS PDBA. APPLICATIONS NOW OPEN >>

Gordon Institute
of Business Solonoe

GIES Postgraduate Diploma Business Administration (Full-Time
FDBA)

gEiessa

\,_Learn mare |

GIBS Business School (Gordon Institute of Business Scie...

e

Eve’s PDBA journey turned her BS¢ in Microbislogy into a baaedroom career. &
Rewrite your story = apply now for the GIBS Full-time PDBA 2025 at GIES. =

e

GIBS Full-Time PDBA GIES Full-Time PDBA

cms 5195 Businass School X s

®

Bridge the gap. Last chance 1o apply for this
GIES NOF 7 accredited qualification. Bursares
are avadable.

gbaoo 7

GIBS Advanced Diplomain  Learn mare

General Management..

00 = omments 1 share
oy i [ Commens £ Share




Open Campaigns— Academic Programmes

Campaign name MPhil Objective Website Visits
Corporate Strategy Website 8
MPhil Change Trafﬁc 171
. Website 6
Leadership
~ . Traffic Q72
Doctoral Programme e =
ams .G.‘.B Busm:!ss ool (Gordon Institute of Business Scie... s G_I_E.E__Efusllne.v.s: School (Gordon Institute of Business Scie...

Website

Revolutionise your crganisation with our Masters in Change Leadership Programme

—where changemakers master the an of leading with purpose to trara.irrm '.":f .
future. Application open ra fIC

Don’t just go with)p
the change, )

lead it. ) D Bl )

Master's degree specialising in change leadership.
APPLICATIONS NOW OPEN >

GIBS MPhil in Business Management specialising in Change ( Sign Up
Leadershp

Ty

J

25

ideal for business |saders warg’g'.idevelap knowledge and bacome thought
leaders in Strategy:

We’re offering a Masters
in Corporate Strategy.
Quick, what’s
your next move?

Master’s degree
speclalising in corporate strategy.
APPLICATIONS NOW OPEN >»

Strategy

)

GIBS MPhil in Business Management spedialising in Corporate "J. Learn more |

Applications now open. The GIBS MPhil with a spedialisation in Corporate Strategy is

.

qms  GIBS Business School (Gordon Institute of Business Scie...
Thinking of pursuing a GIBS DBA or PhD? Both degress offer sdvanced ressarch
oppartunities. & DBA focuses on professional practice, while a PhD emphasises
academic puriuits, Join GIBS and contribute to the future of business,

Leave your brain to business
science. Completea’ £
PhD or DBA at GIBS. E;-;

APPLICATIONS NOW OPEN >>

Gaordon Institate
of Business Sclonces

GIBS Doctoral Programme (DBA/PhD)

gbteoss

e —
[ Learn more |




Q Insights Closed Academic Campaigns

* Meta consistently delivered strong conversion rates across campaigns, even with deliberately

681
Leads

20578
Web Visits

lower budget allocations. This reflects our strategic use of the platform’s lower cost-per-click
and its proven ability to drive cost-effective lead generation and website traffic. The data shows
that Meta audiences are highly responsive and take the desired actions.

LinkedIn, while significantly more expensive in terms of cost-per-lead and click, delivered
valuable top-of-funnel performance, driving broad reach, high engagement, and reinforcing
institutional credibility. As a premium platform, it continues to be an effective channel for
engaging senior professionals and decision-makers, particularly for academic programmes
where reputation and trust play a critical role in the consideration phase. A measured increase
in LinkedIn budget could help expand reach among high-intent professional audiences,
complementing Meta’s efficiency with greater brand positioning and visibility.

Google also performed strongly in Phase 1 of the Management Development campaign,
achieving an impressive 8.09% conversion rate, highlighting the value of intent-driven channels
for mid-to-bottom funnel actions.
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Closed Campaigns - Executive Programme

Programme Run Dates Platform |Impressions |Reach Leads Conversion Rate | Budget Allocated
) ) ) LinkedIn 91003 59730 167 0,18% R 7 000,00
Finance for Non Financial
Managers Online 21Jan-6Feb  |Meta 71985 34326 201 0,28%| R 1500,00
Total 162 988| 94 059 368 0,23% R 8500,00
) . LinkedIn 78501 60 768 52 0,07% R 7 000,00
Strategic Resilience
(©nline) 22 Jan-13Feb |Meta 23454 12450 80 0,34%R 1500,00
Total 101955 73218 132 013% R 8500,00
LinkedIn 17 942 12 017 10 0,06% R 6500,00
ManagingforResults | 3Feb-24Feb |Meta 29079 12879 58 0,20%|R 2000,00
Total 47 021 24 896 68 014% R 8500,00
: LinkedIn 139 971 91568 172] 012% R 17 000,00
Nexus Leadership 3Feb - 27 Feb .
Biopranins Meta 66842 25923 191 029%R ___ 4300,00
Total 206 813 117 491 363} 0,18% R 21300,00
LinkedIn 18 656 7039 26 0J4% R 6500,00
The Next Manager 3Feb-20Feb |Meta 78743 36118 170 0,22% R 2000,00
Total 97399 43157 196 0,20%[R 8500,00
Employee Share LinkedIn 28500 18 092 22 0,08% R 12 000,00
Ownership Plans (ESOP)| T1Feb-25Mar  |Meta 34 365 12 341 69 020% R 200000
FlEBO0K Total 62865 30433 9l 014%R _ 14000,00
EDA Measuring Impact | 20 Feb - 8 Mar LinkedIn 31764 18270 37 0,12% R 8200,00
Total 31766 18270 = QIR 8200,00
) LinkedIn 17 466 9487 30 079 R 6 400,00
Strategy, Innovation & 13 Mar - 27 Mar .
Design Thinking Meta 16123 8325 59 037%4R____1000,00
Total 33589 17 812 89 0,26% R 7400,00

: The objective for all these
campaigns was lead generation



Closed Campaigns - Executive Programme

GIBS Business School {Gordon Institute of Business Sclence)

Employee cvnership provides a strong oppariunity to align sharsholder and
employes goals, and enhance business performance. Appheations now open for this
new affering a1 GIES.

DID YOU ENOW?

GIES: The ESOP Playbook for South Africa

gibscoza

GIBS Budinedd Sehosl (Gord on IAstitube of Busifeds Saenda)

Erysipping leaders vth the financisl fluency bo drive smarter strabegies and business
Pussest Apply rowe for thig fleobin snlng oliterng

GIBS Finrsce for Bon-Finsncial Maragers - Ordine

Leasmn more

GIES Business School (Gordon Institute of Business Science)

A'nenus’ 5 8 poant of connectio
dapatanrs B (il

This progruenene explones the important

gl padeenedd, and b hedenang sruadigt = sed
bz wee can o that renus to effiect g change and is detagred to transiomm
your way of bemng a leader and a learmer.

GIBS Mewuy Leadership Programene: Leaders as Learmery

GIB5 Business Scheol (Gordon Institute of Business Science)

Equipping leaders with the financial fluency to drive smarter strategies and business
suceess. Apply now for this flexible online offerdng.

el
GIES Finance for Non-Financial Managers - Online

FELLSIN

GIB% Business School (Gordon Institute of Business Science)
GIBS 7100 tiees

Buikd a futune-ready organisation with cur Organisational Strategic Resilience

Programme—equipping leaders to navigate challenges, seize opportunities, and
shiive in an ever-changing work

Strategic

Learn more

GIBS Busineds Schoal (Gordon Indtitule of Bulineds Scienmnde)
Secwre mone funding. Master impact mesaremert and fundeaising strategies with
the GIES Measurement, Evaluation, Reporting snd Leaming programme. Register
today—npois are hmited!

CIES ElBSl&-.l-'un School e E

Equipping leaders with the financial luency ko
drive smarter strategies and business Sucoess
Apply now for this Nesible online of fering

GIBS MERL Shon Course Regither
2025 o st 2025

FORM O8 00K
GIBS Finance for Non- Lazm more:
Financial Managers -...

CIES mmsmnd W &

Rt Fatune-oeacdy organiation with our

ol el SRR Pl bt Py BT
] 0 ninigate challssges.

S SO TR, A0 T ) B0 i

changng modd




Open Campaigns - Executive Programme

Campaign name Objective Results $8 0 s bk ot e f s s S S —
Leader as Coach Leads 6 [©AUS | e et memnc o b e cmain ot fthe Bt _

- - - o I gl et s T e S g g | (| e S it
Finance for Non Financial Managers Website visits 674 website visity | D e e e e ol eaepes o it s coemof ol phepig e
Managing managers for results Leads 23 leady
Finance for Non Financial Managers OnlingWebsite visits 982 website visits
Lead for Creative Thinking Leads 7 leads

focussed creativity across your organizstion. Programme

GIES Load for Creativs Thinking
Lears mare GIB5 Lead for Creative Thinking (_ Learn more )
ams GBS Business School (Gordon Institute of Busivess Schence)
cms GBS Business School (Gordon institute of Business Scie... ams GIBS Business Schaol (Gordon Institute of Business Scle. S B ool Tenon inpiung of Buiser Jcksch)

A coaching leadership ttyle empowers leadiers to elevate team performance by 42\5 :L:_-I-_= saem [_r\é e L
rirturing individual growth and kighlighting esch member's enacial role within the . Ackirr exrliency in insdenhip mith our Managing barager dor Reudts

roup. Programme start: 6 sy, Limited seats svailable Expapping leaders with the finanial Saency 1o dive Smarter srategies and butness Every decision impacts the bottom line. Gain the financial fluency to manage costs, e P 0 - T
grup. frogr i ’ 3 success. Apphy now for this flexible online offering. Programme start: 27 May improve peofitabity. and lead with confidience. Apply now and take your leaderthp parlarmance heam, ravigats complnity, snd ETecus Lrabegy mith impact

further. Programme start: 12 My Prograrmms dates: XT-30 May

Mlanisging Munagers for Results | GBS

Leader as Coach | GIBS Finance for MoaFinancial Maragers - Cinline: { Lnarn more |
i a0

9

Learn mase

Learn mare




Q Insights Closed Executive Campaigns

* Across executive campaigns, Meta continued to outperform on lead generation
efficiency, consistently achieving higher conversion rates at a fraction of the cost of
1,344 LinkedIn. Its ability to nurture bottom-funnel conversions with lower budgets contributed
Leads  to59% of total leads across all executive programmes, reaffirming its role as a high-
performing, cost-effective channelth

While LinkedIn remained the more expensive channel by comparison, it delivered
broader reach and helped sustain visibility among senior professionals, a key audience
segment for executive education. Its strength lies in brand positioning and credibility-
building, especially when engaging decision-makers in more niche or high-value
programmes. Strategic investment in LinkedIn can help expand exposure in targeted
professional circles, complementing Meta’s lead efficiency with trusted, high-quality
brand interactions.
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Events, Conferences and Other Campaigns

Linkedin 213591 56 434 1229 0.58%|R 10 000,00

Ixdvanced Diplora Online Info Sessiol Website Traffic 14Jan-22Jan  |Meta 1352184 306 844 493 0,04%R 426087
[Total 1565 775 363282 1724 O 11%R 14 260,87

Linkedin 474 53] 70610 271C] 0.57%|R 15000.00

PMD Online Info Session Website Traffic 16Jan-22.Jan  |Meta 413824 126 765] 5892 1.67%R 2 826,00
[Total 888355 197374 9604 1,08%|R 17826,09

Linkedin 482 622 29 265 2743 0.57%|R 15000.00

Dectoral Info Session Website Traffic 3lJan-11Feb  [vera 289 565 1013 1761 0‘519:,1 R 2 000,00
[Total 772187 100 278 4504 0,589§IR 17000,00

Linkedin 274657 16 Q19| 1780 0,85%|R 15000,00

Mphil Online Info Sesion Website Traffic GEFeb-18Feb  |veta 189 055 43510 1154] 0,61%|R 2 000,00
[Total 483712 59529 2944 0,63%(R 17 000,00

Linkedin 439 550 42301 2969 0,68%R 15000.00

Doctoral Info Session (5 Mar) Website Traffic 19Feb-4Mar  [vera 264796 &5 684 1905 0,72%|R 2 000,00
704 346 107 985 R 17 000,00

398164 , 11500,00
Economic Outlook Conference Website Traffic BMar-21Mar  |vera 48721 50364 2280 468%R 2500,00
446 887 14 000,00
Linkedin 156 611 21548 g27| 0.59%|R 5600,00
New Year Adrmissions. Website Traffic 7Jan-28Jan  |Meta 210326 110 280) 1934 0.92%R 153044
[Total 366 937 131828 2861 0,78%R 713044
Linkedin 95781 12980 522 0.54%R 3000,00
The Al Advantage Website Traffic 4Feb-27Feb  |Mera 52321 27393 1472 2 a1lr 500,00
[Total 148102 40373 1994 135%R 3500,00
Linkedin 51791 15574 301 0.58%|R 3000,00
Big Trends Breakfast Website Traffic GFeb-25Feb  |Meta 38018 28264 1926] 5,07%|R 500,00
[Total 89809 43834 2227 2,48%|R 3500,00
HerAl Path Website Traffic 10 Mar - 15 Mar S 27722 5448 163 0.59%R 2100,00
[Total 27722 5445 163] O59%R 2100,00




Events, Tenders and Other Campaigns

GIBS Business School (Gordon Institute of Business Sci

the Docteral jgumey,

Join ut for an infermatisn sessicn 15 find sut mare abo
hosted by our lead facuity, Prof Helena Bamard.

GIBS Online Doctoral Programme Information Session- 12 February
2025

gbaso

{_Register )

GIBS MPhil Online Information Sescion | 20 Febraary 2025

GIBS Business School (Gordon Institute of Business Scie..,

Thinking of pursuing 3 specialised Master's? \oin i3 for 8 onling infornabion
session hosted by our Managing Evecutive Dr. Hayley Pearson alang with our lead
faculties who willl be sharing key insights on corporate strategy, international
busieess ard changs leadership,

Lesann imane

GIBS Business School (Gordon Institute of Business Scie...

Join us for an information session to find out mose about the Doctoral joumey at
GIBS, hosted by cur head faculty, Prof Helena Bamard .

Ll

GIBS Docteral Online Info Session

GIBS Business School (Gordon institute of Business Scie...

CRFETaadn b wit %P inbd 2025 GIES Faculty Aldulah
20 the irends that are not coly reshaping industries bet
From the shiting balance of global power b2
Ry ey industries.

Jon i B thig powe
Werachia will debve
rrdefinng leadershan and eppet
she techrologual brepkthroughy

On Campus:
The

26 February 2025

Trends

 Muminges.
Tbwraty of Frcrs

The Bigy Tewndls Breakfast 2025 Learn more |

GIBS Busineds School (Gordon Institule of Budine<s Scie...

Jeoirs - For thit poveerful co tion it v step into 2025, GIES Facudty Abdullah
Verach wil dedve into ends ihat ane not only reshapeng industnes bl
redehirng leadsriiep and Spportun the baluncs of global power 13
the technalogical breakthrougia

transfomming indust

The Big Trends

Leain mane |

GIBS The Big Trends Breakisy 2025

GIBS The Al Advantage

GIBS Business School (Gordon Institube of Business Scie... =

The Al Advantage: Gain the skills to lead in an Al-diven warld,

s Gﬁ&fﬁﬂlw w !

Your joumey 1o upakiling starts now. Visl the

GIBS admizsions offce, and let us guide you

towand the academic patiwey that o
-

GIBS Mew Year, Hew Shills: | parm more
Walki-In Admissions Heow._.




Outlook

Recommendations

* Overall Performance Insights
* Metaemerged as a high-performing platform across the board. It delivered superior conversion rates at a notably lower
» cost, reinforcing its value for performance marketing.
« LinkedIn continued to strengthen brand presence and awareness through its expansive reach, making it an effective
channel for visibility and engagement.
Campaigns that strategically integrated both platforms achieved the strongest results, striking a powerful balance between
scale and precision to maximise awareness, engagement, and conversion outcomes.

* Retargeting Meta Audiences on LinkedIn
* Custom Audiences & Lookalike Audiences: Use Meta’s Custom Audience capabilities to retarget those who clicked on
specific ads or visited certain pages, then build Lookalike Audiences on LinkedIn to ensure the right professionals see your
content.
* Tailored Messaging: When retargeting on LinkedIn, tailor the messaging to reflect the more premium, trust-driven tone of the
platform. Highlight credibility, reputation, and institutional leadership, which resonate strongly with LinkedIn users.

* Incorporating Video and Rich Media
* Showcase Alumni Success Stories: Highlight real-life examples of how your academic or executive programmes have led to

career advancement or business transformation.

* Increased Budget Allocation for LinkedIn specifically.




